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T his toolkit brings together everything you need to know to promote 
Kenilworth as a destination. Whenever you communicate with your 
customers, this toolkit helps make your marketing more appealing and 

helps raise awareness of Kenilworth as a whole.

Why do we need the toolkit?
Describing a destination isn’t easy, too often it gets simplified down to just 
talking about the one big ticket item, in our case Kenilworth Castle. Or everyone 
just goes with their interpretation of what the place is to them. The problem 
with both these approaches is that it lacks consistency (thereby helping 
recognise Kenilworth) and focuses on a narrow offer. This toolkit does the 
hard work and pulls all the ideas and themes together to tell a wider story, 
consistently,  one that really reflects what Kenilworth offers.

Who is it for?
In short - everyone! Anyone involved in Kenilworth’s visitor economy – from 
accommodations and restaurants to attractions, activity providers, shops and 
event organisers – if you have contact with visitors then how you talk about 
Kenilworth matters. 

Kenilworth Castle by Matthew Sugars Photography

Introduction

Important!
This toolkit is guidance only, not a rigid set of rules to follow slavishly. Don’t 
forget that you, and what you need to say in any instance are the most 
important aspects, Kenilworth as a destination should enhance your messages, 
not swamp them. 

https://www.matthewsugarsphotography.com/


Castle Hill by James Turner

Describing Kenilworth
This first part of the toolkit  looks at  how we should describe Kenilworth, understanding what it is as 

a destination and looking at a simple model to help consistently and attractively talk about it.



T he starting point for any destination is to be able to clearly state what it 
is and what it has to offer. To do so we are going to use an easy model; 
some big themes which are then backed up with specific detail. This 

approach provides the consistency we need, helps convey the character of the 
entire destination but still leaves room to shout about the core businesses and 
experiences in their own right.

Having researched thoroughly, we have created four key themes that, taken 
together, sum up Kenilworth and reflect its best side for the visitor.

1. An enthralling story
Kenilworth’s history & heritage

2. Green at heart
Green space and outdoor access

3. Worth time together
Welcoming, stress-free and socialising

4. Intriguingly unexpected
Discovery, creativity, events and power to surprise

Using the themes
On the following pages we have set out each of the themes, explaining what 
we mean and providing some detail that reinforces the thinking behind each. 
We have also provided some guidance on how to use each of these themes in 
your own marketing. You’ll find some top tips and some base wording to use 
to convey them.

Adding in your own detail
However these are just the basics, when using the themes take the base 
wording and then flesh it out and make it personal to you. You can do so by 
either:

1. Adding in destination detail that appeals to your customers. 

Think about:

• Complementary businesses and experiences to what you do
• Your personal favourite aspects or experiences
• Tips or recommendations you could give on nuances and detail to bring 

the wider destination to life

2. Adding in detail specifically about your business

Think about:

• Where you are located within the destination, what’s near you or visible 
from your business, what’s walking distance away

• The story of your building / business / place
• Initiatives and activities you are involved in additional to your business
• Thoughts and suggestions on how your customers can best enjoy an 

experience with you.

Themes



This theme broadly conveys the History and Heritage aspects of the 
experience in Kenilworth. It focusses on three key points:

1. Kenilworth is very obviously a historic destination and its stories are visible 
and accessible throughout the town.

2. History and heritage in Kenilworth is on a variety of scales, from world-
building monumental events to more personal histories.

3. There is a lot of passion and enthusiasm in Kenilworth to tell these stories.

Detail that bears this out:
• Site of the longest siege in English history
• Royal connections: Elizabeth 1 and Robert Dudley
• A town remodelled by WW2 bombing
• Sir Walter Scott’s Kenilworth novel
• Visible architecture and historic features throughout
• Surprising amount of interpretation and information
 

Top tips for using the theme
• Do include a mention of The Castle - it’s an obvious draw
• Try and include a balance of other heritage angles and stories from 

Kenilworth’s rich past
• Focus on heritage that can be seen and experienced
• Include a personal recommendation – what’s your favourite story or 

historical fact?

Base marketing messages 
Kenilworth IS heritage; its name synonymous with history and stories. But 
this is a story worth telling, a story that includes monumental occurrences, 
triumphs as well as tragedies and an insight into everyday life, all weaved into 
the very stones of this town. 

OR...

Kenilworth has been welcoming visitors for over 900 years! Historically 
important events happened here alongside real lives being lived, and these 
intertwine to create a story you can see, touch and experience for yourself.  
From castles and record-breaking sieges to WW2 heroes and genius 
entrepreneurs, Kenilworth has some amazing stories to share.

1. An Enthralling Story

Abbey Museum by Jonathan Corbett Photography

https://www.jonathancorbettphotography.co.uk/


This theme explores the accessible green space that can be experienced in 
Kenilworth. It focusses on three key points:

1. You are never more than a few steps from green space anywhere in 
Kenilworth.

2. The quality of the green space is very high, with abundant wildlife and easy 
access to peace and tranquillity

3. All of these spaces (within town and around) are linked by a great network of 
accessible routes, making it simple as well as enjoyable.

Detail that bears this out:
• Abbey Fields
• Four WWT nature reserves within town boundary - Kenilworth Common / 

Parliament Piece / Knole Hill / Crackley Wood
• Kenilworth Green way 
• KFPG routes / Millennium / Centenary / Coventry Way
• Topographically interesting and varied
• Lots of volunteers and enthusiasm to maintain 

Top tips for using the theme
• Utilise Abbey Fields as the hero in any natural story, but mention other 

assets and don’t neglect the surrounding countryside.
• Focus on the “how” of the experience – how can people experience the 

space, what can they do there?
• Try and convey the feeling of nature here, it is calm, accessible and safe
• Provide a personal recommendation - your favourite wild spot or activity.

Base marketing messages 
In just a few steps you’ll leave the bustle behind and find yourself swept away 
in tranquillity, peace and fresh air. Discover the green legacy of our natural 
heritage, that’s lovingly managed today, just the ticket for a memorable day 
together. 

OR...

When birdsong is the loudest sound you can hear in the middle of a town, you 
know you’ve found somewhere special. Kenilworth boasts a huge number of 
open, natural spaces and a network of green routes to explore some fantastic 
countryside. Perfect for activity-driven excitement or a more serene freedom in 
traffic-free tranquillity.

2. Green at heart

Abbey Fields by Matthew Sugars Photography
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This theme covers the stress-free sharing and hospitality that comes with a 
visit to Kenilworth. It focusses on three key points:

1. Kenilworth is laid-back, welcoming and exactly the place to come and 
escape the hustle and bustle.

2. The hospitality and choice of food, drink, accommodation and experiences 
to meet all tastes

3. That these experiences are made to be shared, to enjoy as time together

Detail that bears this out:
• Abundance of places to congregate and linger
• Amazing variety of cuisine and choice for the size of town
• Traditional pubs, modern bars and great coffee
• Convenient in-town hotels and interesting rural accommodation
• Welcoming people who love their place and take the time to chat

Top tips for using the theme
• It’s important to speak about the choice and variety Kenilworth offers
• Focus on the experience, anywhere can have great food/drink but why is 

here so special? What are the little nuances that really makes it great?
• Focus on the feelings and emotions the experiences evoke
• Make the most of any story a particular venue has - heritage, natural etc.
• Include a personal recommendation – where do you like to stay, eat or 

shop and why?

Base marketing messages
Welcoming, peaceful and stress-free, a place to escape to, to recharge in and 
enjoy at your own pace. Even better shared with others, a place to meet, to 
enjoy a surprising array of great places to eat and socialise, and with all the 
cosy places to stay you need for a perfect get-together.

OR...

Modern life means we often miss out on connecting with the people that 
matter. Kenilworth is a welcoming, peaceful and stress-free place to unwind 
and recharge. Whether you prefer award-winning traditional pubs, artwork-
filled coffee shops, or even a Michelin-starred treat for your tummy, Kenilworth 
has what you need for the perfect get-together.

3. Worth time together

The Almanack by Will Warr



This theme explores the more intangible aspects of Kenilworth, the things 
that visitors wouldn’t expect or would be surprised by. It focusses on three key 
points:

1. Kenilworth has a strong creative and artistic streak running through it.

2. Kenilworth really isn’t just your run-of-the-mill town, it has the power to 
surprise and rewards those who take time to look deeper.

3. There’s dedication, passion and enthusiasm aplenty that enables all these 
things to be realised

Detail that bears this out:
• Arts Festival and creative scene (incl. two theatres)
• Experiences you genuinely don’t expect (Alpacas!)
• So much enthusiasm, stories and passion for the place
• Vibrant community who make things happen
• Huge and respected community events (bonfire, Boxing Day etc.)
• Interesting and note-worthy points of retail
• A huge amount within a stone’s throw…

Top tips for using the theme
• Focus on things visitors wouldn’t expect from your average small town.
• Think about the “how” of any experience – often the unusual is in the detail 

even if the thing itself isn’t.
• Try and convey the passion and creative energy within Kenilworth as well 

as the enthusiasm that makes things happen.
• Provide a personal recommendation - what is it that makes Kenilworth 

stand out for you, what has the power to surprise you?

Base marketing messages using the theme

Kenilworth has the power to surprise with a creative and vibrant stream 
running just beneath the surface, enriching its already interesting character. 
Choose Kenilworth, spend longer, look further, dig deeper, understand why we 
cherish it, you’ll be rewarded with a great experience.

OR...

Kenilworth has the power to surprise! Scratch the surface and you will 
discover a fascinating combination of unique experiences, vibrant local history 
and a programme of arts and musical events that are hard to resist.  From 
playing with an alpaca to cheering medieval knights and relaxing in a salt 
room to discovering hidden green spaces, every experience is a memory in the 
making.

4. Intriguingly unexpected

image by Faerie Tale Alpacas



Whilst you can of course use the themes individually, they do all come together 
to spell out Kenilworth as a whole. However using it as such doesn’t have to 
be complicated, rather its just about summing up the essence as succinctly as 
possible.

Key points when compiling:
• Stories are a core part of each of the themes, the ones you make and the 

ones you share and remember, so use them as the vehicle.
• Make sure you touch on each theme, even if just in passing.
• Name check some specific detail, it brings words to life.
• Focus it on the visitor, what could they do, how will they feel, what will they 

gain?

Sample marketing message 
Welcome to Kenilworth
A place most definitely worth your time. Step into our monumental story 
amongst the noble ruins of Kenilworth Castle. Lose yourself in the rolling 
greenery of Abbey Fields, or venture just a little further into beautiful 
countryside alive with nature. Spend a day uncovering the rich threads of our 
history, browse intriguing shops or simply kick back over some fabulous food & 
drink. But wait, there’s more here than you’d think. So, slow down, savour each 
moment and...

Discover the story for yourself...
Kenilworth Castle © English Heritage

Putting it together



Tone of Voice

Knowing what to write is important, but how you write matters too; so here 
are some tips to ensure your words sparkle and really get the Kenilworth story 
across.

1. Don’t be over formal.  
Write in a conversational manner, as if talking to a person in the flesh. Be 
welcoming, approachable and honest but now where the line is to avoid being 
overly familiar.

2. Be positive!  
Love your place and what you do, spread the great vibes and focus on the 
really good stuff. But do stick within what is real – exaggeration will only lead 
to disappointed clients.

3. Get personal 
Words have more impact if they offer your personal experience. Don’t just trot 
out the same old generalisations – share your favourite aspects, your secret 
spots and your personal recommendations.

4. Make sure the point is clear.  
Don’t use too many words or get bogged down in flowery descriptions or 
clichés.

5. Don’t forget the detail.  
We make Kenilworth exciting by making statements about what it offers and 
then showing exactly how it meets that need or provides that experience.

image by The Priory Theatre



Abbey Lake by Benjamin Arnold

Showing Kenilworth
This part of the toolkit focusses on how we best showcase Kenilworth visually, we cover the Visit 
Kenilworth Visual identity and also some tips in selecting images to really make Kenilworth shine! 



This section sets out the visual identity for Kenilworth as a visitor destination. 
This represents how Kenilworth should visually portray itself to potential 
visitors or when it is showcasing visitor-related content. The development of 
the visual identity has been based on a few key objectives:

Provide a consistent thread
The point of the identity is to provide a consistent visual portrayal of 
Kenilworth, that is used across media types,  becomes recognisable to 
potential visitors and allows them to associate the visual look and feel with the 
destination. 

Simplicity of usage
We need the identity to be used regularly across a variety of media and for an 
extended period, as the more often it is encountered the higher likelihood of 
recognition. Therefore any visual identity needs to be simple to implement and 
flexible in how it can be used.

Reflect and enforce the themes
The identity MUST be a vehicle for the key themes and the visitor narrative. 
It doesn’t have to literally convey them but it should support them, reinforce 
them and allow them to shine through.

Work with existing visuals
A further consideration is that Kenilworth, its stakeholders and groups already 
implement their own branding and visual identities. This overarching one for 

the destination sits above and alongside these existing brands and should be 
used to strengthen, not replace them. This is not about forcing everything in  
Kenilworth to look identical.

The visual identity comprises:

1.  The Visit Kenilworth logo

2.  A distinct set of colour palettes

3.  Some specific typefaces

4.  Some additional graphic elements

The following pages outline each and how they should be used, including 
some examples and inspiration.

Visual Identity

Important!
This visual identity is for Kenilworth as a whole. We do not expect you to 
use this for your own business or organisation. However if you are creating 
destination level content the assets and guidance here can help make it 
look consistent. Also if it saves you time to use it then all well and good!

However please use the logo wherever you can as a secondary element 
(alongside your brand) to help link everything together!

All of the elements of the visual identity are available to download in both 
preformatted versions and as vector artwork . Click here for more info

https://visit.kenilworthweb.co.uk/resources


The logo is made up of three components; the word “visit”, the word 
“Kenilworth” and the “K” device. The emphasis is weighted towards the “K” 
and the subsequent word “Kenilworth” by use of type weight and colour.

The core of the logo is the “K” device. This is 
a customised capital K in a warm heritage 
shade with the addition of a dividing line to 
further draw the eye.

Dark Burgundy
R120 G12 B12
C31 Y100 Y96 K44
#780C0C

Lora Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890,.!?”£%^&*

The logo is derived from the Lora typeface utilising Lora Medium for the “K” 
device and “Kenilworth” and Lora Regular for “Visit”. 

This change of weight puts extra emphasis on the destination name, this 
is further enforced by use of a differing tint of black (which both soften the 
logo from pure black).

Lora Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890,.!?”£%^&*

85% Black
R74 G74 B73
C62 M53 Y51 K50
#4A4A49

95% Black
R13 G13 B13
C82 M72 Y62 K91
#0D0D0D

Colours

Typefaces

Visit Kenilworth Logo
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Width

The marque should NOT be used at less than 
35mm width in print or the equivalent pixel 
dimensions online ( e.g. 100px @ 72dpi )35mm / 100px

The marque should always be used with clear space the equivalent of the 
height of the “K” device around it.

The three elements of the marque should always be placed so they run 
together as consecutive letters in a word without additional spacing between 
them. Each word is set with a little extra tracking for legibility.

Optical Kerning / Tracking +10em

The marque is designed to be legible at most sizes so has only minimal 
guidance on sizing. The “K”device should always be aligned to the full line 
height of the other letters in the marque.

15% Black
R199 G193 B191
C15 M15 Y15 K15
#C7C1BF

100% White
R255 G255 B255
C0 M0 Y0 K0
#FFFFFF

If the background precludes using the “K” device in its original Dark 
Burgundy, it can be rendered in one of the other shades from the colour 
palette.

Alternatively the logo can be rendered in its greyscale version (also to be 
used for B/W printing). Here the “K” device is rendered as 60% black with 
the other colours remaining unchanged (whether reversed or not).

The logo may be reversed on coloured backgrounds. In this case the “K” 
device remains unchanged whilst the type reverses to tints of white.



Colour Palettes

100% 90% 80% 70% 60% 50% 40% 30% 20% 10%

#780C0C
0%

# DC5433 
100%60%

Dark Burgundy
R120 G12 B12
C31 Y100 Y96 K44
#780C0C

100% 90% 80% 70% 60% 50% 40% 30% 20% 10%

Everglade
R27 G62 B40
C86 Y48 Y82 K59
#1B3D28

#1B3D28
0%

#7E996B 
100%60%

100% 90% 80% 70% 60% 50% 40% 30% 20% 10%

Mirage
R20 G34 B46
C94 Y75 Y53 K68
#14222E

#14222E
0%

#327D8B 
100%50%

100% 90% 80% 70% 60% 50% 40% 30% 20% 10%

Trinidad
R231 G87 B4
C2 Y76 Y100 K0
#E75704

#E75704
0%

#EA9F35
100%50%

An Enthralling Story

Green At Heart

Worth Time Together

Intriguingly Unexpected



Typography

Lora Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890,.!?”£%^&*

Roboto Light Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890,.!?”£%^&*

Roboto Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
1234567890,.!?”£%^&*

Typeface usage

Headings & Titles
Section sub-titles
Body Text

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nam sollicitudin, 
sapien vitae luctus condimentum, nibh sapien congue lorem, vel gravida felis 
nunc fermentum tellus. In sollicitudin enim diam, eget consectetur elit tristique 
nec. Vivamus luctus magna eu semper interdum. Mauris hendrerit, lacus vitae 
venenatis blandit, arcu quam aliquet sem, et congue dui orci non ex. Proin 
consequat dictum gravida. 

Link text

Small credit or emphasis text

Obtaining typefaces
Lora and Roboto are both available free from Google Fonts, because of this they 
can easily be used both on and offline without requiring any font replacements.

Download the fonts from:

https://fonts.google.com/specimen/Lora

https://fonts.google.com/specimen/Roboto

The following are the suggested typefaces to be used for consistency 
across all Visit Kenilworth activity:

https://fonts.google.com/specimen/Lora?preview.text_type=custom
https://fonts.google.com/specimen/Roboto?preview.text_type=custom


Main Heading

Sub heading or tag line goes here...

Main Heading

Usage with a coloured background. 
Heading placed on an asymmetrical 
banner with 45°gradient applied.

Usage with a coloured background where 
sub-title is required. Sub-heading placed 
on a 20% tint of darkest gradient colour.

Main Heading
Sub heading or tag line goes here...

Main Heading
Sub heading or tag line goes here...

Main Heading
Sub heading or tag line goes here...

Section Title
Section sub-heading Headings can be in any Primary colour swatch.

 
Sub-headings should always be in 85% black

Section Title
Section sub-heading

Section Title
Section sub-heading

Section Title
Section sub-heading

Colour & typography



Usage Examples

visit.kenilworthweb.co.uk

By Car
Kenilworth is located on the 
A46 just 6 miles from both 
Coventry and Warwick.

There is plenty of parking in 
the town centre at Abbey End.

By Bus
Regular services connect 
Kenilworth with Warwick, 
Royal Leamington Spa and 
Coventry.

www.traveline.info

By Train
Trains run regularly from 
Kenilworth Station to Coventry 
and Royal Leamington Spa.

www.nationalrail.co.uk

By Foot or By Bike
The Kenilworth Greenway 
connects to Berkswell and 
the Centenary and Millennium 
Ways pass through the town.

www.warwickshire.gov.uk/
pathsandtrails

Further Information:
Visit visit.kenilworthweb.co.uk for more information

Visit www.shakespeares-england.co.uk for information on the 
wider area

These trails were produced by Kenilworth Town Council, and were 
funded by a grant from HS2’s Business & Local Economy Fund 
(BLEF), adding benefit to communities demonstrably disrupted by the 
construction of Phase One of HS2 from London to West Midlands.

Design by: www.blackspiraldesign.co.uk

Getting here:

visit.kenilworthweb.co.uk/discover/trails

Want a deeper experience?
This leaflet is just the tip of the iceberg! 
We have also developed a companion 
mobile website which expands on each of 
our trails, with bags more information and 
interactive features. 

Visit the website or scan the QR code:

W elcome to Kenilworth, a place most definitely worth 
your time…. Step into our monumental story amongst 
the noble ruins of Kenilworth Castle. Lose yourself 

in the rolling greenery of Abbey Fields, or venture just a little 
further into beautiful countryside alive with nature. Spend a day 
uncovering the rich threads of our history, browse intriguing 
shops or simply kick back over some fabulous food & drink.

But wait, there’s more here than you’d think!  So, slow down, 
savour each moment and...

Discover the story for yourself...

Abbey Fields by Matthew Sugars Photography

Kenilworth Common by Jonathan Corbett Photography

Nature Trail

visit.kenilworthweb.co.uk

5 Miles                  Approx. 3.5 - 4 hours
Easy route on footpaths (can be muddy)

Cover image by Benjamin Arnold. Inset images by  John Bridges, Jonathan Corbett & Tom Marshall. 

Discover Kenilworth’s green 
and pleasant heart...

Kenilworth
Town Council

visit.kenilworthweb.co.uk

By Car
Kenilworth is located on the 
A46 just 6 miles from both 
Coventry and Warwick.

There is plenty of parking in 
the town centre at Abbey End.

By Bus
Regular services connect 
Kenilworth with Warwick, 
Royal Leamington Spa and 
Coventry.

www.traveline.info

By Train
Trains run regularly from 
Kenilworth Station to Coventry 
and Royal Leamington Spa.

www.nationalrail.co.uk

By Foot or By Bike
The Kenilworth Greenway 
connects to Berkswell and 
the Centenary and Millennium 
Ways pass through the town.

www.warwickshire.gov.uk/
pathsandtrails

Further Information:
Visit visit.kenilworthweb.co.uk for more information

Visit www.shakespeares-england.co.uk for information on the 
wider area

These trails were produced by Kenilworth Town Council, and were 
funded by a grant from HS2’s Business & Local Economy Fund 
(BLEF), adding benefit to communities demonstrably disrupted by the 
construction of Phase One of HS2 from London to West Midlands.

Design by: www.blackspiraldesign.co.uk

Getting here:

visit.kenilworthweb.co.uk/discover/trails

Want a deeper experience?
This leaflet is just the tip of the iceberg! 
We have also developed a companion 
mobile website which expands on each of 
our trails, with bags more information and 
interactive features. 

Visit the website or scan the QR code:

W elcome to Kenilworth, a place most definitely worth 
your time…. Step into our monumental story amongst 
the noble ruins of Kenilworth Castle. Lose yourself 

in the rolling greenery of Abbey Fields, or venture just a little 
further into beautiful countryside alive with nature. Spend a day 
uncovering the rich threads of our history, browse intriguing 
shops or simply kick back over some fabulous food & drink.

But wait, there’s more here than you’d think  So, slow down, 
savour each moment and...

Discover the story for yourself...

Kenilworth Castle by Jamie Gray Photography

Lapidarium Wall in Abbey Ruins by James Turner

Castle & Abbey Trail

visit.kenilworthweb.co.uk

3.5 Miles                  Approx. 2 hours
Easy route on roads & footpaths (can be muddy)

Cover image by Matthew Sugars Photography. Inset images © English Heritage & Jonathan Corbett Photography 

Discover Kenilworth’s 
greatest story!

Kenilworth
Town Council

visit.kenilworthweb.co.uk

By Car
Kenilworth is located on the 
A46 just 6 miles from both 
Coventry and Warwick.

There is plenty of parking in 
the town centre at Abbey End.

By Bus
Regular services connect 
Kenilworth with Warwick, 
Royal Leamington Spa and 
Coventry.

www.traveline.info

By Train
Trains run regularly from 
Kenilworth Station to Coventry 
and Royal Leamington Spa.

www.nationalrail.co.uk

By Foot or By Bike
The Kenilworth Greenway 
connects to Berkswell and 
the Centenary and Millennium 
Ways pass through the town.

www.warwickshire.gov.uk/
pathsandtrails

Further Information:
Visit visit.kenilworthweb.co.uk for more information

Visit www.shakespeares-england.co.uk for information on the 
wider area

These trails were produced by Kenilworth Town Council, and were 
funded by a grant from HS2’s Business & Local Economy Fund 
(BLEF), adding benefit to communities demonstrably disrupted by the 
construction of Phase One of HS2 from London to West Midlands.

Design by: www.blackspiraldesign.co.uk

Getting here:

visit.kenilworthweb.co.uk/discover/trails

Want a deeper experience?
This leaflet is just the tip of the iceberg! 
We have also developed a companion 
mobile website which expands on each of 
our trails, with bags more information and 
interactive features. 

Visit the website or scan the QR code:

W elcome to Kenilworth, a place most definitely worth 
your time…. Step into our monumental story amongst 
the noble ruins of Kenilworth Castle. Lose yourself 

in the rolling greenery of Abbey Fields, or venture just a little 
further into beautiful countryside alive with nature. Spend a day 
uncovering the rich threads of our history, browse intriguing 
shops or simply kick back over some fabulous food & drink.

But wait, there’s more here than you’d think!  So, slow down, 
savour each moment and...

Discover the story for yourself...

Abbey Museum by Jonathan Corbett Photography

Kenilworth Castle by Matt Sugars Photography

Heritage Trail

visit.kenilworthweb.co.uk

3.5 Miles                  Approx. 2.5 hours
Easy route on roads & footpaths (can be muddy)

Cover image © English Heritage. Inset images by James Turner & Shakespeare’s England. 

Step into Kenilworth’s 
enthralling story

Kenilworth
Town Council



Sub heading or tag line goes here...

Main Heading
VisitKenilworth

Main Heading
Sub heading or tag line goes here...

VisitKenilworth

Main Heading
Sub heading or tag line goes here...

VisitKenilworth

Main Heading
Sub heading or tag line goes here...

VisitKenilworth

Usage with images



Choosing Images

The right images matter, in fact they matter far more than logos, typefaces or 
colours, so make the most of images and video to bring your place to life and 
help get the Kenilworth story across. Here are some tips in choosing the right 
ones:

1. Quality, of course! 
Sharp, well-composed images with great colours sell. Blurry, dull-toned, boring 
shots don’t - no matter the subject. Same with video. Of course, ensure you use 
the optimal resolution for the media in question.

2. Tell a story or show an experience 
Don’t just use empty landscapes – show people enjoying an experience to show 
visitors what it actually could be like for them. Or make the picture a story itself, 
the view through an open door for instance...

3. Variation grabs attention 
Use contrasts between wide shots and close-up detail and vary the palette of 
the images you use (think blue skies or bright detail in reds and yellows).

4. Keep it real 
Don’t use media that promises something you and Kenilworth can’t deliver. By 
putting an image out there we inspire people and make a promise, be sure what 
you are showing is possible when someone new comes to visit. 

5. Really real (if you can) 
Stock images or footage are OK in a pinch (and there are some excellent ones 
out there), but try and use actual images/video of Kenilworth and your business.

If you need to use stock images we recommend trying: https://unsplash.com/ 
but there are plenty more great sites out there.
 Siege re-enactment © English Heritage

https://unsplash.com/


Promoting Kenilworth
The final part of this toolkit focuses on the key tools we will be using to promote Kenilworth and 
advice and guidance on how you and all the others stakeholders in Kenilworth can get involved.

Kenilworth Arts festival by Will Johnston Photography

http://www.willjohnstonphotography.co.uk/


Visit Kenilworth Website

The primary vehicle for promoting Kenilworth as a whole is the Visit Kenilworth 
website:

https://visit.kenilworthweb.co.uk
On the site you will find:

• A searchable and categorised directory of businesses, places of interest 
and activities to undertake in Kenilworth

• An events calendar listing  upcoming events of relevance to the visitor
• The hub for the new Visit Kenilworth Trails available as downloadable 

PDFs and as Mobile first web versions
• Visitor itineraries providing suggested days out for various themes and 

audiences
• A blog with regular articles on the history and visitor experience in 

Kenilworth
• A catalogue of Kenilworth publications useful to the visitor
• A list of useful links, organisations and other sources of information
• Travel and parking information

Why not visit the website and get acquainted with what’s on offer?

Linking to the site
We value your support of our website and actively encourage anyone who 
finds us a useful resource to link to us. We have tried to make this as easy as 
possible by creating a series of linking options below. 



Visit Kenilworth Website
Please select the link choice that suits your needs and simply copy and paste 
the code in the text box into your HTML.

Text Links
The links below will help you create simple text links from your website to Visit 
Kenilworth. Each is shown as an example with the code snippet you can copy:

Find out more at visit.kenilworthweb.co.uk

<a href="https://visit.kenilworthweb.co.uk" target="_blank" title="Visit 
Kenilworth">Find out more at visit.kenilworthweb.co.uk</a>

Discover more at Visit Kenilworth

<a href="https://visit.kenilworthweb.co.uk" target="_blank" title="Visit 
Kenilworth"> Discover more at Visit Kenilworth </a>

Logo Links
Alternatively you may wish to use a visual logo as a button link. In that case 
the following examples can be used. (N.B. these will automatically display the 
image without you needing to upload it to your own site!). Again, simply paste 
the html snippet where you want the link to appear.

<a href="https://visit.kenilworthweb.co.uk" target="_blank" title="Visit 
Kenilworth"><img src="https://visit.kenilworthweb.co.uk/images/
visitkenilworth_link_small.png" alt="Visit Kenilworth"></a>

<a href="https://visit.kenilworthweb.co.uk" target="_blank” title="Visit 
Kenilworth"><img src="https://visit.kenilworthweb.co.uk/images/
visitkenilworth_rev_link_small.png" alt="Visit Kenilworth"></a>

<a href="https://visit.kenilworthweb.co.uk" target="_blank" title="Visit 
Kenilworth"><img src="https://visit.kenilworthweb.co.uk/images/tilered_
visitkenilworth_link_small.png" alt="Visit Kenilworth"></a>

Standard logo on 
transparent background
350px x 125px

Reversed logo on 
transparent background
350px x 125px

Logo on coloured tiles on 
transparent background
350px x 161px

Larger .PNG and a vector .SVG versions are available at the Visit Kenilworth 
website for you to create your own links and artwork. Click here for more info

https://visit.kenilworthweb.co.uk/
https://visit.kenilworthweb.co.uk/
https://visit.kenilworthweb.co.uk/resources


Social Media
Social media is the primary tool we will be using for ongoing promotion of 
Kenilworth and the easiest one for stakeholders to get involved with. Here are 
the details you need:

Social Media Accounts
The main social media accounts that we will use for the destination are linked 
below. Please follow these accounts to keep up to date with what’s happening, 
join in conversations relevant to you and help us share messages and 
conversations so we can get more people interested and excited about visiting 
Kenilworth!

Twitter - https://twitter.com/kenilworthweb/

Facebook - https://www.facebook.com/kenilworthweb/

Instagram - https://www.instagram.com/kenilworthweb/

Hashtags
There are certain hashtags we will be using as Visit Kenilworth and Kenilworth 
Town Council to frame and tag conversations about the visitor offer.

Where possible, we would like as many other stakeholders to use the hashtags 
to join conversations and increase their reach. The hashtags are:

#visitkenilworth  
THE major hashtag to be shared wherever possible (basically stick it on 
everything!)

#kenilworthstories  
For conversations where you are sharing an experience, idea, fact or just 
something interesting about Kenilworth

#playkenilworth 
For specific conversations to engage families or which include experiences 
that would be relevant for people with children

#eatkenilworth 
For specific conversations around the food and drink offer in Kenilworth

#findkenilworth 
For conversations around discovering/finding new and intriguing  things in 
Kenilworth. If it’s special or has a wow factor then use this one!

#walkkenilworth 
For conversations around the great outdoors, getting active and enjoying 
Kenilworth’s green space. 

Content
Broadly our social media plan includes sharing conversations around:

• The Visit Kenilworth website 
https://visit.kenilworthweb.co.uk/

• The Visit Kenilworth Trails 
https://visit.kenilworthweb.co.uk/discover/trails/

• The visitor itineraries 
https://visit.kenilworthweb.co.uk/discover/itineraries/ 

• Upcoming events
• Highlighting specific businesses on a rotating basis
• Locally relevant facts & stories

https://twitter.com/kenilworthweb/
https://www.facebook.com/kenilworthweb/
https://www.instagram.com/kenilworthweb/ 
https://visit.kenilworthweb.co.uk/
https://visit.kenilworthweb.co.uk/discover/trails/ 
https://visit.kenilworthweb.co.uk/discover/itineraries/ 


Further Information

OVO Tour of Britain by Benjamin Arnold

If you have any questions on the information in this toolkit or need some more 
clarification then please get in touch via the website:

https://visit.kenilworthweb.co.uk/contact
Or contact Kenilworth Town Council at:

Kenilworth Town Council, Jubilee House, Smalley Place,
Kenilworth, Warwickshire, CV8 1QG

Tel: 01926 859155
Email: kentc@kenilworth.org

Downloads and Resources
You’ll find more information, all the downloads we’ve mentioned in this toolkit 
and more useful stuff (as we develop it) at:

https://visit.kenilworthweb.co.uk/resources



Sunset on Abbey Lake by Jonathan Corbett Photography

For further information and links  visit:

https://visit.kenilworthweb.co.uk/resources

Black Spiral Design
Kenilworth
Town Council

https://www.jonathancorbettphotography.co.uk/

